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Signs is a new modern and 
multipurpose typeface designed 
by Maximage. It was inspired by 
mid-20th-century typefaces 
designed for signage and used in 
the architecture industry. 
Composed of 8 weights ranging 
from thin to black, it offers a fully 
functional family combining 
simplicity and visual impact. Signs 
is a legible typeface designed to 
be simultaneously eye-catching 
from afar and to look exceedingly 
sharp up close. 

Prölss’s publication Schriften für Architekten (1957) inspired a study 
of this typeface genre. It led to an exploration of the relation between 
form and counter-form which is at the core of the design. Angular 
counters respond to the letter’s external curves and do so differently 
for each weight. The forms and counter-forms of the Thin and Black 
versions are perfectly inverted. The Light and Ultra Light weights 
offer razor-sharp positive and negative forms. The width of the 
Medium and Regular weights is adapted, and both offer rounder 
counter-shapes that recall some aspects of Aldo Novarese’s 
Microgramma. This makes them just as suitable for text use and 
captions at smaller sizes. The Bold cut is a detailed exploration of the 
balance between square counters and organic curves. Finally, the 
Black is spaced and kerned tightly to create a masterful rhythmic 
interaction between glyph spacing and counter-shapes, which 
makes it perfect for typesetting in blocks to the strongest impact. 

Maximage adjusted the uppercase letters to have slightly extended 
proportions. This allows them to work together powerfully as a title 
case. As such, Signs offers a contemporary reinterpretation of 
historical super-extended typefaces such as Zuerich, designed by 
Alex Stocker and Hans Gruber. This unreleased font appeared in 
various publications including Haab, Stocker and Haettenschweiler’s 
Lettera 1 (1954), Prolss’s Schriften für Architekten (1957) and in a 
more complete version in Alazard and Hébert’s De la fenêtre au pan 
de verre dans l’œuvre de Le Corbusier (1961). This influential 
typeface was based on a very simple construction: angular 
counter-shapes worked against balanced curves to create clean 
letters with a strong impact. The new visual language created by the 
combination of a super-extended uppercase and the tension 
between angles and curves made it ideal for modernist architecture, 
including external signage and plans.

Signs’ hard edges and strict demeanour go against the grain: a world 
apart from the overly friendly faces, Signs is designed to feel 
transparent and straight-to-the-point. It takes its strong and 
recognisable architectural foundation and propels it forward, making 
it ideal for contemporary use. The character set includes extensive 
symbols which have been conceived to work well on both print and 
screen. Its applications are far-ranging. Signs works on the cover of a 
fashion magazine, on techno club flyers or in a sports brand 
universe. But it would be equally at home on the face of a mechanical 
watch, in the logo of a Japanese fashion label or in the world of 
moving image—from the credits of a Hollywood film to the titles of 
drill music videos. 
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aimed at producing clarity and transparency. 
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with clarity and precision. To achieve this goal, 
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invisibly, without distracting the reader from the 
message. One of the primary goals of text typog-
raphy is to achieve an even distribution of typeset 
material. This means that the text is arranged in 
such a way as to minimize distractions and anom-
alies. The ultimate goal is to create clarity and 
transparency, allowing the reader to focus on the 
meaning and content of the text rather than the 
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recognized that typography plays a crucial role in shaping 
the reader's experience and understanding of the text. For 
example, the Maxitype typeface's clean and simple design 
made it easier for readers to focus on the content of the 
text without distractions, while Swiss typography's use of 
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